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Facebook vs. YouTube - Videos Viewed (Billions) on Desktop
Source: comScore Video Metrix, U.S., Age 15+, Jun 2013 - Aug 2014

W00 A iOl) Sep L) O 0L New 2Ol Der 0Ll a0l FeR0ME Mar 20l A 0ME Map 20U A 20M MM Ag M

== facebook — Google Sites

http://www.socialbakers.com/blog/2335-facebook-video-i bigger-than-youtube-for-brands

www.inforu.co.il



7120''9n 1Y'An 011010 DY NIXPXRIVI'RAN 80% > - 2014 NanxT

Share of Interactions

N Youtube W Facebook H Vimeo M Instagram Others
100 %
80%
60 %
4%
0%
0%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov
2014 2014 2014 2014 2014 2014 2014 2014 2014 2014 2014 2014
E socialbakers
http://www.socialbakers.com/blog/2335-facebook-video-is-now-bigger-than-youtube-for-brands




I'TN2 IX A'TH702 DTN NP Da'VLVIRN - Reach & Frequency

= ——

TIX WUKIN [1DN7 )21 712092 N'Tn 7w WX Ny
YIN' KINW [ATA 719 NN 19NN

I'TN NAIW2) 7V191 QUMY ' 1Ay 70 DI7Yn
INT'1 21070 IN DN A'XNY [N - (ATH701

AN AN NP7 N
["9N{77 1ID9UN'Y D'WIRN NIND 7W NP ITn NNTAN
NYTINY quN* Y712 70w D'y 1901 NN

A¥}? |AT 77192 W¥IN N¥ONY7 N71Yn [INNS

:0019n"? "woNn Reach & Frequency 2 win'w

v

'2 P120''91] DIONOSN NX

www.inforu.co.il



Coca-Cola nnan

SPONSORED &l Create an Ad

. You and llham Mezyan like Coca-Cola.

Tentés par un pett bowling svec ta farm

RELATED POST
. Coca-Cola

Le bonheur, c'est toujours mieux a deux ;)

L4

559,701 - 7 1,609 - Like

Write a comment.

SPONSORED & Create an Ad

PONSOF a roate an Ad
SPONSORED # C - . You and liham Mezyan like Coca-Cola

. ‘You and iham Mezyan like Coca-Cola.

931,661 - 1,204 - Like = 12,653 - [ 625 - Like
Write a comment Write a comment

ps: facebook.com/business/suc
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‘With over three million fans of Coca-Cola in France, Facebook was
naturally at the heart of our campaign strategy. Today, with this
campaign, we now also know that beyond just creating
conversations Facebook’s targeting capabilities and engaging ad
units also make it an efficient sales channel.”

Manuel Berquet-Clignet, Marketing Director, Coca-Cola France
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